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ABSTRACT. The stud y focuses on measuring vegetable crops

marketing efficiency to be able to identify regions achieved the high est

mark eting efficiency qu otient and in turn development potentials for

these regions. Marketing efficiency qu otient is an expression of

marketing system efficiency of the region.

Time seri es ana lysis results for vegetable crops planted area

development, a t region alleve!, revealed that there is an annual increase

in the cultivated area in five regions. These regions are Hail, AI-Jou£,

Riyadh, Medinah, and Qasemm reached about 9.78%, 7.89%, 5.28%,

2.46%. and 2.(l4'Yo resp ectively . The results unv eiled the potentials for

agricultural development in these regions, and thai vegetable crops are

concentrated in five regions Riyadh, Makkah, Qasernm, Eastern, and

Tabouk. The total production of these five region s represented about

80.5% of the total vegetable production in the Kingd om . The findings

also brought to light the need place more emphasis on services and

mark eting functions of the marketing chain, especially in production

concentrated areas.

Vegetable crops marketing efficiency estimates, at regional level for

protected agriculture. point ou t that tomato crop has had achieved the






